GIINGTUESDAY

DonorSnap Webinar:
Giving Tuesday 101




lToday's Agenda

e What is GivingTuesday?

e Getting started on your campaigns
> Website, Social, Email

e DonorSnap tools to help

e Tips for Success/Inspiration

e Goal for today: Inspire action

DonorSnap
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What 1s GivingTuesday

* A global day of generosity N ..
o Takes place the Tuesday After 9g v
Thanksgiving in the US

o This year it is December 1, 2026

e Anyone can participate
e Nonprofits vary in their approach
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GivingTuesday 1°* Steps

e Decide on what kind of campaign

o Part of the year-end campaign

o Own separate campaign

o Monetary vs. not

o Set up your appeals/campaigns in DonorSnap

e Establish a goal (share)

e Start planning your content
o What story can you weave around your goal?
o Messaging should remain consistent
= \Web, Email, Social, & Events
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Your Website

e This is where most people will land on GivingTuesday
e Optimize your donation page
o Create a unique one for GivingTuesday
e |[nclude other ways to get involved
e Create a customized donation form

DonorSnap
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Your Website

GrvinG : ‘ Together, we can build brighter futures

v

ansiorm the
worla 1*-1—.'.—.-—,

radical genérosity

e Who you are/what you do

e Donation form (bonus points
| _ if itis GT Optimized)

- ¥ Your Gift this GivingTuesday Goes Twice as Far e What dollar amounts do

$25 - Art or movement supplies for one child.
$50 - A week of healthy snacks and after-school activities.

$100 - A month of learning and mentorship for one child. > Ot h er wWd yS tO get I NVO |Ve d

$500 - Helps build and equip new spaces for children to thrive.

Payment *

i
7 E)

Every dollar is doubled today — your impact is 2X stronger!

|- Other Ways to Get Involved

Volunteer Newsletter Attend an Event

DonorSnap
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Social Media

e Content that will reach new people

o Video - reels/TikTok best way to reach new suppporters

o Carousels vs single images

o Start now!
e Ask your supporters to engage with your content/share
e Focus on experiential rather than transactional content
e Use Hashtags

o #GivingTuesday
o #GivingTuesday2026

DonorSnap
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Social Media
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established to protect and better manage depleting fish stocks. - \;,
S
. . Ocean ¥ Mortheast Atlantic
Since then, more than 50 fish stocks have been rebuilt, and Conservancy
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@ oceanconservancy © Sea scallops can live up to 20 years. They
can also grow to be quite large: The biggest on record measured
Ginches across!
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@ goldencoastcoffeecompany Fifty years of the Magnuson- )
Stevens Act rebuilding more than 50 fish stocks is a real

conservation win — worth celebrating

Reply

keepearth.green More than 50 fish stacks rebuilt and
overfishing down to histeric lows — that's proof that sustained,
science-based protection works. It's exactly why we started
GREEN: everyday purchases funding real restoration for our
oceans. @

Rephy
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Emall

e Clean up your mailing list - spam reports can hurt you
e Always include a link to your donation page
e Email day-of to share progress
e Have a strong follow-up plan for new donors
o> Welcome Email Series through ATM
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Ocean ¥ Alliance

On GivingTuesday, December L we're
celebrating our SOth year by inviting
50 mew valuriteers 1o join us.

Ocean ¥ Alliance

GIWING TUESDAY

On GivingTuesday, December 1. we're
celebrating our 50th year by inviting
50 new volunteers to join us.
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Volunteering with Ocean Alliance means feeling the salt air _ _
on a morning cleanup, learning from scientists in the field, Expe riential
and meeting people who love this coastline as much as you messSaqg In g
do. It means seeing the difference you make with your own

eves, one beach and one conversation at a time.
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Tools in DonorSnap

e Dataminer Platinum (segment your lists)
o Donors who gave last year on GT

o Lapsed GT donors

o Longtime donors
e Mass Email
e New Campaign Studio
e Campaign/appeal set up
e Goal tracking

GIVINGTUESDAY 2026

Start: 11/01/2026

$5,000 of $20,000

End: 12/31/2026
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Giving Tuesday Tips

e Don't be afraid to have fun - experiment

e Have a strong retention plan
o The biggest value in the day is the relationships you build

e Best Practice: Community Collaboration

o GivingTuesday is all about collective effort
o Other nonprofits in your area (cross-promote one
another)
o For-profit organizations
= (ex: pet store/animal shelter)
= Matching gift program
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Giving Tuesday Collab Example

e Green Drinks Example
o Partner w/ local conservation orgs
o Open to public at brewery
o Bring fun material guests can take home
with them
= Flyers with QR code to sign up for
newsletter etc.
e Coffee for a cause
o same idea but in coffee shop

DonorSnap
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Check List

e Clean up your mailing lists/make a new one

e Set up campaigns/appeals in DonorSnap

e Set up goals on dashboard

e Start creating social media/email content

e Set up your GivingTuesday thank you letter
o Batch Code

DonorSnap
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Resources

e GivingTuesday Website

e Canva Templates

e Design for a Cause Templates

e Blog: GivingTuesday Social Media Tips for Nonprofits
e Blog; GivingTuesday 2026 Checklist for Nonprofits

e Blog; 25 Creative GivingTuesday ldeas

DonorSnap
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https://www.givingtuesday.org/
https://www.canva.com/p/givingtuesday/
https://www.canva.com/collections/donate-in-designs/
https://donorsnap.com/blog/givingtuesday-checklist-for-nonprofits/
https://donorsnap.com/blog/giving-tuesday-ideas/

Resources DonorSnap Help

Matching Gifts

Online Forms

Goals and Dashboard Apps
Campaign Studio



https://donorsnap.com/support/docs/matching-gifts/
https://donorsnap.com/support/docs/responsive-forms-1-listing-tab/
https://donorsnap.com/support/docs/dashboard/
https://donorsnap.com/support/docs/mass-email-campaign-studio-training-webinar/

Questions?
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